                                                                           LESSON PLAN
LESSON: “ADVERTISING AND MARKETING” 
UNIT 2: “SPEND IT OR SAVE IT” 
TEXTBOOK: CAE GOLD PLUS, PEARSON LONGMAN 
FORM: XI (L1)
NO. OF STUDENTS:..... 
TIME OF LESSON: 45 min (on-line)
SCHOOL: “NICOLAE TITULESCU” NATIONAL COLLEGE- PUCIOASA

TEACHER: BRATU ANA-FLORENTINA
GENERAL COMPETENCES:

1.Receptarea mesajelor  transmise oral sau în scris în diverse situații de comunicare;
2.Producerea de mesaje orale sau scrise adecvate unor contexte variate de comunicare.
SPECIFIC COMPETENCES:
1.1 Identificarea ideilor principale din texte audiate/ citite referitoare la probleme de actualitate;

1.2 Identificarea, prin citire rapidă, de informații/detalii specific dintr-un text mai lung, în vederea rezolvării unei sarcini de lucru ;
2.1 Oferirea şi solicitarea, oral / în scris, de informaţii şi instrucţiuni clare şi precise pentru îndeplinirea unei sarcini de lucru;
2.2 Prezentarea, oral / în scris,  de filme, cărţi, evenimente, experienţe, cu exprimarea sentimentelor/ reacţiilor personale în legătură cu acestea.
AIMS: At the end of the lesson, the students will be able to:
1. use vocabulary related to the topic of advertising and marketing;
2.listen to a message in order to get the general idea;
3. express opinions and justify their answers;
4. read a text in order to find  specific information. 
SKILLS: SPEAKING, LISTENING, READING,
MATERIALS: textbook, youtube videos,
LEAD IN
AIM:-to introduce the topic 

PROCEDURE: Teacher draws a circle in the middle of the whiteboard/jamboard  and writes some words around it, for example television commercial, radio spot, billboard, flyer, small ads, trailer, product placement, endorsement, sponsorship, publicity, prime time and asks the class to identify the “thread”  that all these words have in common, which is also the topic of the lesson (money-spending and saving).
INTERACTION: teacher-student

TIME: 5’
PRESENTATION
AIM: - to introduce vocabulary related to the topic

PROCEDURE: Teacher introduces the terms “advertising” and “marketing” and explains the meanings of these terms. Students are presented five short ads of different products and they are asked to identify the forms of advertising used in those videos:
1. https://www.youtube.com/watch?v=K9b-PFZRbkE&ab_channel=GraemeNewell
2. https://www.youtube.com/watch?v=mEzOgCLBLPY&ab_channel=EugenMerher
3. https://www.youtube.com/watch?v=gYBaslSJaR8&ab_channel=T-Mobile
4. https://www.youtube.com/watch?v=xq4sCyUBVz4&ab_channel=FunniestCommercialsCompilation
5. https://www.youtube.com/watch?v=NG04zloEQQo&ab_channel=LANDIACONTENT
They make a list with techniques used in advertisements whose links are above:

1. an expert’s opinion ad

2. bandwagon ad

3. facts and statistics ad

4. celebrity ad
5. ideal family ad
Then, students are asked to think of a successful advertisement on television and specify the technique(s) it uses (individual task).

INTERACTION: teacher-student
TIME: 10’ 
PRACTICE
AIM 1: -to identify advertisements and express opinions 
PROCEDURE: Students watch two videos and identify the advertised products: 
https://www.youtube.com/watch?v=l0eEqeizNCA&ab_channel=TheBionicFilms
https://www.youtube.com/watch?v=laW8rtUEMyc&ab_channel=JonoSeneff
Then, they answer the following questions related to the video: 1. What can you see in this ad?/ 2. What is the ad for?/ 3. How do you know?/ 4. Is it easy to tell?/ 5. Is the ad effective?/ 6. How?/ 7. Does it make people want to buy this product?/ 8.Why?/Why not?; In groups, students are asked to speak about the techniques used in the advertisement. 
INTERACTION: students-student, teacher-student 
TIME: 5’
AIM 2:- to read for specific information related to the topic of advertising, express opinions and justify answers
PROCEDURE: Students read the text “Advertising” and, in groups, they answer the questions related to it.  Teacher checks out the answers with the whole class. (Ex.1 - Reading comprehension activity) Then, students express their opinions on some extracts taken from the texts and give arguments to support their ideas (Ex. 2/ Argumenting in favor or against activity). 
INTERACTION: teacher-student 

TIME: 8’
AIM 3:- to practise the use of verb-noun collocations

PROCEDURE: Students (silently) read the title and the text on page 26 (Ex. 2/ Course book CAE Gold plus) and mention why the writer suggests starting and finishing the advertisement with a clear mental image. They read the text again and decide which verb from the box best fits each gap. (Individual work- Ex. 2/26). Afterwards, they make a note of four strong verb/noun collocations from the text in ex 1. and provide example sentences (individual work). 
INTERACTION: teacher-student 

TIME: 5’
PRODUCTION  
AIM: -to express opinions and justify their answers

PROCEDURE: Teacher gives students some well-known slogans and they have to identify the products /companies advertised and justify their answers. After identifying the slogans, they work in groups in zoom rooms and come up with convincing sales pitches/ advertisements for something which they attempt to sell to the class. (for ex. a national football team ticket, a trip to the moon, apartment in central Bucharest, London sightseeing tour, a mobile phone, an interesting book, an expensive watch, grandmother’s necklace,  etc.)- Group-work

Next, one student from each group –the speaker- presents the advertisements to the whole class and all the group justify their answers when being asked questions related to them. 
INTERACTION: student-student, teacher-student

TIME: 15’
SETTING HOMEWORK    -2’

Teacher asks students to design an original ad for a product of their own choice, using jamboard and its tools (group activity 3-4 students).
